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Passport Reference & Markets

Passport Reference & Markets is a must have resource for

organisiations wishing to build a library of quality market Demographic, economic and marketing data for 205
research reports at an affordable price. EORTITE
A subscription provides integrated access to full-text market =

reports, internationally comparable statistics and news analysis
from country and consumer experts.

Market reports

1,300 market reports examining 22 consumer and service industries

* 80 countries covered

* Forward-looking analysis of the key drivers influencing the market

* Reports range from Alcoholic Drinks in Algeria to Travel and Tourism
in Zambia

A market report consists of:
* Executive summary
Key trends and development:
New product developments Packaging innovations Analyse industry market
Distribution challenges Marketing and pricing issues performance trends to identify opportunities
Emerging trends
* Operating environment
* Market data
Volume and value sales by sector Company shares
Sales by distribution format Forecasts sales by sector
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Cosmetics and Toiletries - Germany

EXECUTIVE SUMMARY

Ageing population but birth

Company profiles

<
MARKET DATA
AppENDIX

6,500 local company profiles
* 80 countries covered
* Evaluate the positioning of leading companies in national markets

A local company profile consists of:

« Strategic direction * Key facts

+ Competitive positioning: » Company background
Market share and ranking
Leading brands

Identify leading companies
and their strategies for success

Country reports
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74 consumer lifestyles reports

* |dentify how people live their lives and the factors influencing lifestyle choices o) ot ot e et s arse
A lifestyle report consists of:
* Population + Consumer segmentation
* Labour * Regional development
+ Home ownership * Income
 Household profiles + Consumer expenditure
* Health * Education e e e
* Eating * Drinking oy 2 Lo a0 () B Operstina it
* Shopping * Personal grooming
* Fashion * Leisure
« Personal finance - Media * raingcooing o et e mrre
« Communications * Travel and tourism

« Transport

For more information contact your local Euromonitor International office




Country reports (cont.)

79 future demographic reports
* 71 countries and 8 regions covered

* Look at long term population forecasts to 2020
* Examine changing population structures: age, sex, ethnicity and

marketing segments

* Analyse the size of a target market, the impact of ageing
populations, changing city populations, immigration, emigration

and more.

212 country and regional profiles
* 205 countries and 8 regions covered

* Find key demographic, macro-economic and political facts

presented in a clear, systematic way

* Read written overviews of a country’s operating environment

and future outlook

A country profile consists of:

* Economic performance and Political framework

Area
Location
Head of government

Political structure
International issues
Energy markets

Currency
Head of state

Ruling party

Last elections

Business environment
Overview of the economy

Economic structure and major industries

* Economic outlook

Key points
Evaluation of market potential

e Statistical summary

122 country briefings
* 80 countries covered

Economic prospects
Political stability and risk

* Business environment and income and expenditure trends are

examined

A business environment briefing consists of:
* Tax reforms

* Skills shortages

* Corruption
* International trade

* Government policies

* Consumer spending

* Foreign direct investment

An income and expenditure briefing consists of:
* Income by age

* Income, expenditure and savings
* Household income distribution

* Expenditure by type of household
* Expenditure by income level

Global statistical database

* Consumer expenditure
* Expenditure by region

3 million demographic, economic and marketing statistics

* 205 countries covered

* Over a 33 year time series: 1977-2020
* Build detailed country profiles and analyse trends:

 Economic indicators: GDP, inflation, exchange rates

« Population trends: age, sex, immigration, emigration, birth and death rates

* Business environment: labour, taxes, education
= Country infrastructure: IT and telecommunications, transport,

public services

* Environment: pollution, recycling, energy resources and consumption

million lifestyle statistics

71 countries covered

Over 25 year time series: 1990-2015

Create custom statistical profiles of consumers and their households:

* Household profiles: home ownership, family sizes, marital status
Possession of household goods: TVs, washing machines, fridges, computers

* Finances: disposable income, household income, income by age, savings
* Health: causes of death, nutrition, smoking, obesity, access to

health services
= Leisure activities: travel, entertainment, cultural interests

* Online trends: internet users, online households, internet shopping

Insightful comment
Timely insight into the factors influencing the country and

business environment

* Social, economic and political issues

° Emerging consumer trends and attitudes
* New consumer segments

* World events in context

Information sources
Euromonitor International’s research address book, contains

contact details for over 25,000 organisations providing research
information from:

* National statistical offices and government departments

* Central banks and ‘official’ international organisations

* Trade associations and press

* Business and financial press
* National press and broadcast media
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